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general:

GENERAL DESCRIPTION: 

GENERAL KEY DESIGN DRIVERS: 

NEW BUILD ADDITION RENOVATION
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ZONING: 

preliminary parameters:

BUILDING CODE (preliminary - full code analysis done in Design Development Stage): 

OTHER: 
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GOALS:

programming general for home:

USERS:

PUBLIC/PRIVATE:

PROCESSION:
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programming general cont. :

OVERALL FEEL:
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programming - specific spaces:

PRIMARY ACTIVITIES: 

SECONDARY ACTIVITIES: 

EXPERIENCES TO FACILITATE:

OBJECTS/ART/FURNITURE TO FACILITATE:

OVERALL FEEL:

GOALS:

USERS:_________________________________________________________________
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	Text Field 21: 
	Text Field 22: 
	Text Field 20: Every municipality has zoning regulations regarding building. Check with your municipalities planning or building department to see what regulations your project will need to follow. Examples of possible regulations include things like the percentage of the lot that your project can cover, how close you can built to a lot line etc. Also, most municipalities allow for a process to have changes made to the zoning regulations for a specific lot. This process can be easy or extremely hard and time consuming depending on the municipality and the proposed project.
	Text Field 19: In Canada, we have the National Building Code that most provinces use. As well, we have specific provinces that have developed their own building codes that are based on the National Building Code with some minor differences. Some provinces also have an energy code that is part of their building code and looks at things like minimum r-value for your walls and roof and the minimum efficiency of your furnace. I’d recommend having a professional help you with building code related items. 
	Text Field 18: 
	Text Field 17: Goals and Design Drivers are similar. Feel free to either get more specific or even more generalized. ie. I want a home that reflects my design style and personal values. 
	Text Field 16: Make a list of people that will use the space daily, occasionally or sporadically. You can also include projected users such as grandparents eventually living with you in the future. 
	Text Field 24: It's important to think about how public or private you want certain areas of your home. This can help group them together in a logical way. Things to avoid would be putting two public spaces (ie. a living room and a outside entertaining area) on opposite sides of a home with a private area (ie. master suite) between them. 
	Text Field 25: Think about how you and the other users will move through your home. Is there a flow to it? A logical progression? Think about how each space connects with the next space. Think about changes in ceiling height, size of rooms, visual connections etc. that can add depth to the procession of your home. 
	Text Field 14: How do you generally want your home to feel? Light, airy, grounded, clean etc. There is space later for describing the feel of specific rooms.  
	Text Field 13: There are often specific values, like wellness or sustainability, that my clients want integrated into the design. Or sometimes specific items or collections that reflect their own specific interests. Your home should reflect you and your values and interests. Use these next sections to add elements that do that. 
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	Text Field 26: 
	Combo Box 6: [WELLNESS:]
	General Description: General description of project including scope of work and square footage. Be as detailed as you want. 
	Design Drivers: Is this your dream home? Are you planning to age in place? Why are you renovating or buidling a new home? Any specifics such as views or sustainability that are important to the design.
	Text Field 7: Primary activities are the main uses of a space, whether its sleeping, eating or cooking. 
	Text Field 8: What else do you want to be able to accommodate in your space? A spot to read or knit? A space to meditate? Maybe you want to be able to accommodate games or cards in your dining area. Identifying secondary activities ensures that the design can accommodate them. Whether it’s a light in a specific place, a built in window seat, or maybe some built in shelves, small design elements can help facilitate those activities.
	Text Field 9: Family games night? Holiday dinners? Getting ready for bed together? Watching the sun set? Making breakfast while gazing at your view? Relaxing mindful cup of tea? Think about what experiences you want your spaces to facilitate.
	Text Field 10: Is there a specific bench, art piece, dresser, a fireplace, couch etc. that this space needs to design for?
	Text Field 11: Do you want a cosy bedroom? A relaxing bathroom? A clean and organized kitchen? Think about what you want each spaces to feel like. 
	Text Field 23: What are you goals for this room? To have a great night's sleep? To be able to entertain with ease? To have a quiet space to work? 
	Text Field 27: For Kitchens, pair this with our more specific Kitchen Design Questionaire.
	Text Field 28: Who will use this space?
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